24 MIATHIAUNAIUAENS Journal of Social Science Development | 245

UNANNITY

N1389815NNININUIVIRUTENBUNITATUNITVDUNEITINIANIYIUYT
WATER SPORTS COMMUNICATION OF TOURISM ENTREPRENEURS
IN KANCHANABURI PROVINCE

o s Q‘ * s
g¥al aina’, Asaw A3l

Jularat Junlapuk?, Sirapob Treeratana?
'AEINYINITIANTS WNINBIEET1TAHUan devan Uszsmalng
Faculty of Management Science, Songkhla Rajabhat University, Songkhla, Thailand
“AnuztinAAEAT WANINIFENTUNN NFUNNUNIUAT Uszinalng

2Faculty of Communication Arts, Bangkok University, Bangkok, Thailand

“Corresponding author E-mail: jularat.no@skru.ac.th

UNANED

UNAMNITELL TN UsvasdAia@nwInseuIuNITa 0a15 NagNSNITA 08T LATUUININIT

(%
a

WaN15d0ansiwInIsIvesusenaunisaunsviesisadminnigauys 1Wunsidedanunin

vala ~

liidoddy 1dun {idduRerdestunmsvissiivinasinfu saudmiu 26 au 1a3esilodse loua
wuUduNwalddnuuuilaseaine usiumudeyadmenisduniveliBedn Jnsgideyasionisasig
foasy thiauaidoni@anssnun nansidenuin nsvviunmsioans HusEnaunIasentindatednia
srumsieans msvadeyaiigndesuazunnsngy msuszandusiuslinsinguidmane nsdeans
Fosrnudaondeiidilivhia nelfunanvlesuesulavifutosmaminlunisdeans nieundailon wu
AaUARTedL U wagdinilnriesiisavie influencer mugfunslideyadiunisdieains
arudlafignios nieuutiunisdoasieunassgninanisiAanssunienentsraunssiiiioadns
anusiulalvifuinvieafion nagnénsdeans fuszneunisldnagnéinievisnuuiidinsansening
HUTENOUNT YuvU wazmhenuiiifetosisssduioduwasssdudmia msuaniaeuteya uugih
and wazitauinuy anfansifiing i oUszaiunu msdeansamdnvalifunisasianiny
dndofie amnutaends wazn1suinisiivssivla uazuuamanisiauinisdeansiwnisiives
FuszneuMIsunMsiesitadminnigauy’ msdaussgunnnaduiiefmuatumas iy Wam
Sulesisessunatsniw nsad1a Storytelling nsldunasvlesuseulatsiudu influencer n13adns
guauinfiienandsudeyauasuszaunisal wadmstinstmuauunsdoansusydnd wieuiad

YAAINIRNILANULLEYM karUseiiunandnwalilod WinUsuUsInNs@eastiiluseansnw

El q

[

AEARY: N15FRANSANININLY, NTEUIUNIFRANS, HUTENOUNTS, NMsvieaiies, unanvlesueaulal

v

" Received 4 July 2025; Revised 28 July 2025; Accepted 29 July 2025



v

246 | Vol.8 No.7 (July 2025) Ui 8 atiufl 7 ("Ing1AY 2568)

Abstract

This research aims to study the communication process, communication strategies, and
guidelines for developing water sports commmunication of tourism entrepreneurs in Kanchanaburi
Province. This research is qualitative. The key informants are 26 people involved in tourism and
athletes. The research instruments are structured in-depth interviews. Data collection is done
through in-depth interviews. Data analysis is done through creating conclusions and presenting
descriptive content. The research results show that in the communication process, entrepreneurs
are aware of communication limitations, lack of correct information in English, inappropriate
public relations, and inadequate communication about safety. Online platforms are the main
communication channel, along with producing content such as short video clips, articles, and
reviews from tourists or influencers, along with providing academic information to create correct
understanding. They also emphasize communication before and during activities to share
experiences to build confidence among tourists. Communication strategies: Entrepreneurs use
participatory network strategies between entrepreneurs, communities, and relevant agencies at
both the local and provincial levels. They exchange information, introduce customers, and
develop skills, including having group leaders to coordinate. Communication of images
emphasizes building credibility, safety, and impressive service. In addition, guidelines for
developing water sports communication of tourism entrepreneurs in Kanchanaburi Province
should include organizing meetings of all sectors to jointly determine guidelines, developing a
website that supports multiple languages, creating storytelling, using online platforms with
influencers, and creating a community of athletes to exchange information and experiences. In
this regard, there should be an annual communication plan, with content-specific personnel,
and continuous evaluation to improve communication efficiency.
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