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Service Marketing Mix Influences the Decision Making in Choosing
the Convenient Laundry Shop in Khao Rup Chang Municipality,
Songkhla Province
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Abstract

This research’s objectives were to: 1) to study the personal factors and personal
behavior on using self-service laundry facilities, and 2) to investigate the influence of service
marketing mix factors on the decision to use self-service laundry facilities in the Khao Rup
Chang Municipality, Songkhla Province. This quantitative research used questionnaires as a
tool to collect data from 400 users using self-service Laundry within the Khao Rup Chang
Municipality, Songkhla Province. The statistics used for data analysis included frequency,
percentage, mean, multiple correlation analysis, and multiple regression analysis.

The results showed that most respondents were single female students, aged
between 21-30 years and most of them were undergraduates. Their monthly income was not
more than 10,000 Baht, and they stayed in dormitories. They used self-service laundry facilities
between 6:00 PM-11:59 PM for both washing and drying. The main reason for using the service
2 times per week was lacking of free time and used 11-20 clothes for each laundry. The
individuals influencing their decision to use the service were mostly friends or partners. The
service marketing mix factors including product, price, place, promotion, people, physical
environment, and process positively influenced the decision to use the service. Entrepreneurs
should study consumer behaviors and adjust their service marketing mix strategies to align
with consumer behaviors to meet their needs and enhance customer satisfaction.

Keywords: Service Marketing Mix; Decision Making; Convenient Laundry Shop
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9 UszaeAN5I98 (Research Objectives)
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3598un13338 (Research Methods)
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A3 3 HanTA e UsEavisanduius g seninadiuU s AN IR A ALaz M IRRAY
Fonldusnisinuagaingn

AuUs PRO PRI PLA PMT PEO PHY PRC DEC VIF
Anady 4.68 4.59 4.66 4.64 4.65 4.56 4.45 4.67
Ei’JuLﬁENLU%JiﬂGﬁi’Iu 0.324 0.408 0.330 0.365 0.357 0.350 0.359 0.338
1. PRO 1 .348% .156% .544*% .665* 419*% .416% 27 2.928
2. PRI 1 .614% .513% 477 331 461% .193* 1.931
3. PLA 1 564* .660% 371% .456* .715% 3.607
4. PMT 1 T13* .590*% .652% 621% 3.872
5. PEO 1 .523* .528% .700* 3.887
6. PHY 1 .635% 512% 1.898
7. PRC 1 .643* 2.199
8. DEC 1

* ftfudAyneadffiseau 0.05

91151991 3 HansIATIEANuduTuSTnel A duUsEAvsanduiuSIieSay Lo
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AUy B Std.Error Beta t Sig.
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AUTIAN 067 016 -.085 4.194 .000*
AIUYBINIINITINTINUNEY 524 027 543 19.583 .000*
AU TARATUNIINITAAN 078 025 -.089 3.089 002*
ATUYAAR 156 026 183 6.347 .000*
AUANITNLINA DY 040 019 042 2.106 035%
AUNTEUIUNTIAUS NS 273 019 318 14.675 .000*

R = .888, R’ = .789 Adjusted R” = .787, p < 0.00
* ftfodAynneadfisesu 0.05
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p<0.05) AUNFENATUNIINITAAIA (Ba = .078, p<0.05) Aruyaaa (Bs = .156, p<0.05) AU
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annuanasy (Bs = .040, p<0.05) AUNTEUIUNTIAUINT (B7 = 273, p<0.05) HaN1TITUEDNAADS
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anUs19Nan15398 (Research Discussion)
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Aaviuegluseiunniianyndu uazmafmauladenlduinsianudniueglussiuinniign uans
Thuidunlduinshuazmndnddafsguuuundnsasiinannanglidonlsiuinig dnsdn
Ranssudaaiunsnann Auiliuimsasan avenn Yaondy waynisuinisiinnidmaliaans
andulalduinisuazasisanufisneladen1suinms denndediu ading Snwad, 351em Tugzan,
wazUsedny 1@alaw (2567; 22) Nt fuildusnsddefenandnsiniesdniniuaiowasd
Uszvsnmilnanenmsdndulaldusnsiuazaindn aenpqediu d5aT01 wud, $oll naseiley
(2567; 52) wud Uadediudszaumanseana (7P) lngainsauegluseauunn eswn anaims
FniuazeuindisnuazmnazANT NG STUUM ST uYeaAsediviuaT shilkiuayean
dnanansameuaussnnufisnelavesgniiiuaniy

naMsITomuTngUszaIdl 2 wui dudsraunismsnmasvinaidsuindensdndula
deonldusnmsswazamndnlulnweuiaiiisuvuing JaminasvategfidedrAyneadifinnau
Tnglaniziutesmansindmire Alndundsivnededsazsinliglivinmsifiumeazain 1915
fléusmsonafiansanainnszuiunsliuinisiinseusquasuiasluiiden nsuinsdnineen
wiRaflugatiagtiuivesionsasdosassinsesiviuaioulva 9 ulviuims Inefeaduiedosdn
findiftive duyauilduinig saviadesfiinTosliifisaneiuanudesns vesgndn (Funivg
nhvwsatah uazaun’ @3sIeian, 2562; 58) uenani Muazaanidsuearwazaanlifuilna
v 7 wi-Fi Ildsswihedasaderih msflusluduansiaduinmsmudianenia sautamsiisuuuy
nsavauuay e liglduinisiianisdndulaifenlduinisuazadianiuianela (Seainn
WS, Sl aasiien, 2567: 59) et Ausznaun1siuazandnindudesysuldnagnsdu
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UszaumensaarauinisiaeAnfadanginssuguslaay framiigldusnsdesenviinagns
ausaiesnNuaulavesldusnslutiadinandns neiunaU seneunsiitiuiuazain
1

29AAU3NLAANNM5I8 (Research Knowledge)

SAaa

mﬂmiﬁﬂmmuﬂ3vaumqmimmmU'ﬁmimamwamamimaﬂaLﬁaﬂﬁl%’ﬁms%ﬁuazmﬂ
dnlunmauiaidonngliie Sufaawar t wui dnvasnginssufuslnadanauandrsanly
ofn Inataguuiuilamdesnsanuasain aune 5357 MbigUsenaunsSuazaindndndusies
inagnsdnUszaumansnatausn snUsuldviaenndesiungAns suguslan 1w faainsly

Usmsiuazaindn Wudu Balnadensdnduladenlduinisuazasiennuiswelalifuglduinis

YoLaUBuUZN1539Y (Research Suggestions)
1. Tovauanurnsiinan1TIdululy
1.1 fusgnaunmsanslinmuddyfuduromnamsinsmievioanuiida dududy
usnBsaztasiueauaraanliiuiuslaeliansadndsuasaandnld ety
1.2 fusznoumsnrsinunginssuguslaaiiednfanssudaaiunisuglinssfundu
AU3lnA
2. Forauouurlumsidoaduioly
2.1 mAfeluaiielunmiinmafudoyadenunin iwu nmsdunuaidedn uiens
aunungy ileliavesnuideiiruanysaiinndeiy
22 msnsRefumavslalumsldusma fow founmiss sefuamafionsla
Wierhfeyaunusulginszuaumslsiuims evhlvgldusnmsifinanudianelogean
2.3 medeluadssioly eniidaidavieudisunduiaegsliifinanumainnansly
naneinaua Tuiiuiidainamaviedmindu
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