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ABSTRACT

The objectives of this research were to study the levels of attitudes, social
norms, and perceptions of the external business environment and the factors affecting
the intention to become startup entrepreneurs of Generation Z group in Mueang
District, Songkhla Province. The sample group consisted of 400 individuals born between
1998 and 2012 who were either studying in higher education or were working and knew
about startup businesses. The statistics used for analysis included frequency, percentage,
mean, standard deviation, and multiple regression analysis using the backward method.

The study found that the most respondents had a moderate attitude towards
entrepreneurship and gave innovation a higher priority than others. social norms s were
highly regarded, with respondents believing that significant individuals would support
and encourage their business endeavors. The external business environment was
perceived moderately, with competitors being the main focus. The respondents'
intention to launch their own business was likewise moderate, with many of them
desiring to do so. Factors that positively influenced the intention to become startup
entrepreneurs included attitudes, social norms, and perceptions of the external
business environment, specifically in terms of politics, economics, society, law, and

the environment.
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Entrepreneurial, Business startup, Generation Z
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A13199 5 N5ILATIEAandunus sendneviAuAf USTIAgIUYeedIal LaznITTUI D
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[E INNO RISK INTERS NORM POLI ECON  SOL T LW ENV  COMPET

IE 1 716" 679" 758" 789" 778" 793" 729" 738" 781" 743" 738"
INNO 1 7607 844" 794" 6607 6917 6727 718" 6697 645" 678"
RISK 1 796" 748" 624" 6317 577" 588" 585" 5117 587"
INTERS 1 8127 698" 728" 685" 7197 6747 6507 714"
NORM 1 694" 703" 7117 685" 722" 6657 6917
POLI 1 821" 774" 7347 7907 7217 730"
ECON 1 845™ 793" 780" 773" 769"
SOL 1 822" 819" 732" 762"
T 1 782" 807" 798"
LW 1 733" 765"
ENV 1 728"
COMPET 1

*fudfyneadnisedu 0.05 *udfynieadnfisedu 0.01
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CENV fie #udawandey uay COMPET e RV IR AR

a U | v a £ [ V4 o < £ a
1NA5199 5 NI Ardulsgdnsanduiusaiudslalunsiluguseneunisssia
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NsTUstsEnIMLINdRNNBUBNVNNEIAY BE ity Ayneatian 0.05
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nauaLueLsty Z lugineiiies Jawinawa lnensinsenmvduiusidnnnsy
(Multiple Regression) A2835n13AATNLUUABDENAY (Backward)

Unstandardized | Standardized Collinearity
Model Coefficients Coefficients t P-value Statistics
B SE Beta Tolerance | VIF

(Constant) .148 .097 - 1.525 128 - -

INTRS .130 .047 123 2.769 .006* .288 3.468
NORM 271 .045 275 6.080 .000% 276 3.620
POLI .160 .049 153 3.250 .001* 256 3.910
ECON .240 .059 225 4.097 .000* .187 5.336
SO -.146 0.57 -131 -2.555 .011* 215 4.660
LW 215 .050 .208 4.322 .000* 244 4.097
ENV 133 .039 139 3.438 .001* .345 2.899

R = 0.882, R* = 0.778, Rzadj_: 0.774, F = 196.248 , Sig. = 0.000, Durbin-Watson = 1.936

*odAgnsanan 0.05

a3 6 Mnmsnaaeudennand eadureanisiinszdnnduiusidenanos
(Multiple Regression) Wua1 AanuslatAadgu Multicollinearity 119991061 Tolerance
fA111NN31 0.10 wagA VIF Ateendn 10 wansitdiwlsdaseludiaudunusiu lnang
N1531A518 WU euadaduaulalugsisanisndw ussiagiuvesdeny n13ius
ANMNKINADUNIUDNNINGINLUAIUNITELDY ATULATEFAY ATUFIAN FATUNYUUNELAZATY
Aswndoudmnuduiusiueusdlalunindufussneumsgsinaminswludauiniisedu
ﬁaﬁwﬁ’mmqaﬁﬁﬁ 0.05 (F = 196.248 , Sig. = 0.000) IAFILUIAINGTT B1UITODTUILAINM
wstuiReduinademnusslalunmadudusznaunsgsfanimsnuesnduaiueisdy z
lugnewdies Sminawailasesay 77.80

aAUsena

MnAnwises Viruad usTTingIuTesdInL wazMsiusanmwIndeunleuenng
gefadssadeanudsladufusznaunisgsinamindnuasnguaueisiu 2 lustnaidles
Farfnasuan wuih faunfveanguatueisty Z fdwmasenusitladuiusznounsgsia
anindn wamsnuiasaadestunuidonarstuiidnwanuduiusseninsinuafuay
mmé’jﬂaﬂumﬁLﬁuﬁgﬂszﬂaums (Wnstiust Sewriy, 2562) laAnwses Jadeiidinane
mm@?ﬂaLﬂuijﬂizﬂaumiﬁuaqﬁﬂﬁﬂmﬂ%mmﬂm INYIAINITINNIT UUNINEIGBUAAE WU
siauadnadudusznounisianuduiussuanuddladudusenounms Tuiuesadeatu
(ews wasanssay, 2565) ldAnwides anuddlaidufusznaunsdugsiafefudzsioves
Autaiuaflsty Z lulsundlne wudt ieuaddenisdufuszneuntsdsmaeaiusidlady
AUT¥NOUNIT wenandauiselusnssemealinagonndesiuiu (Ahmad et al, 2022)
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iéﬁﬂw’]ﬁm Factors of Digital Entrepreneurial Intention among Young Generation. WU
fauaRduyaaaieuduiusossunduanudalaluniadudusznaunisidna Taeidy
fuUsviuneiiaian uazdsaenndestunquiviruaidenisiduuszneunisues (Alexander
& Honig, 2016) fina1n1 usssgalauandliifiuiyanatduiinruseuvielaiveuiiaznasyin
ngAnssudenadufusznauns dedusaguldin Fauediiunumddylumsaaasuany
diladufusznouns Tnsanzegnsdslunguaugulminarluuiunvossshaamsnsn

ussinguvesdinuiinguatuelsty Z ldfuanyanadify aseuaia ilou wazau
afin flunumegsddunsduasuvidoaivayulifnanudiladuUsznounisgsinantin
& namsfnuniaonedosiuridefidnuanuduiussewinussiaguresdauuarannu
é’jﬂﬂumitﬂu@ﬂizﬂamﬁ (Swun Jeyayrawound, Tedvel drmdl uazugua ejuai’aé, 2567)
#Anwides Uuvumnudslalunaduguseneunisvesin@nuuming dosausgluge
Useineilng 4.0 wud Yadefifivinamemsadsnindennusdlalunmadugusznaums fio
virunRuarussving unsdeay dsasviouliiuiiussingunsdiauiinalagnsaoniny
delalunaidugusznounis uenainl (sen levesea wagnsana guidiosun, 2559)
[ELRITTERE ﬂﬁaﬁﬁ%w%waﬁiammﬁgﬂaLﬁulﬁﬂizﬂaumwaﬁﬂﬁﬂmﬂ%mmm% NIAAN©Y
uTneNdEngann wud1 vesegiumadsaudidvnatenudiladulussnounismnadey
rumairuadsensiuuszneunts dsuandliiiiufemnududouvesnuduiudsening
ussingumedsnn imuai wazarilalunindudusznouns Ssenaasulddn vssvingu
vosdany InslannzegnsBanaseunds oy uazauain funumddglunisduaiuang
Feladudusznaums alnemswuarlnedeurunisadreimuaidadeniadudusznaunis
LAZADAAADINUNUARANILUULHUYDS (Azen, 1991) 71nd1297 yarafidanwdAglunns
wusnevseliiudiglunisnssvimginssy T e we uid Aves iiouvendeiiiou
AR wazaudnlunsouasinudy o ﬁﬂfuﬁqagﬂlﬁdw NM5a319En LI puN1ad AN
atvayunsiluduszneunisiseraunagnsddglunisduadunsduiuszneunislungu
ety Z

NTUTANMWIATOUNBUBNNWTINIVRINAULAUBIITY Z UTENoume sunIsiiles
wiswgha nvane dew wavdanndon Huduiivsduatuaratvayulvifnanudslady
fsenougsfvanisndn nan1sinwidaenndasiu (Tokla Moeut, tusialgen fvnuaaius
LATQUARTTAL AITTUQANS, 2564) IWFnwFes mIlasgianmuwandeunisusnmagsiai
dwmatorrmsdlalunsduuszneumsvesindnuuninededadlusy Tuusematuyn
nu71 dadedudseudsmanonudslalunadugussnaunisiniian sesasn Idud
Frunguang fruasegha uavdunsides auddy uenaininuidelusnssemaling
danmanany (Shirokova et al., 2022) iéﬁﬂw’lﬁm Moving from Intentions to Actions in Youth
Entrepreneurship: An Institutional Perspective. Wu21 ﬂzumwsuaaamu”umqng]wmaﬁ
uansznuidsuaned e dgsomiuddladulusznaumslussesSudu dmiudadody
Asuandou (Peng et al, 2021) I#dnw13os SndwavesameduAuindouseaulaly
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maduguszneuntsiidsdu nudn audrdiudaunedoudamiuduiusideuantuaudila
Tunsdasanisiidadu wonand @¥uns stwlve, 2565) IdnwFes arudslalunisdu
Fusznaunsvesindnwimmnine delunfinaeideny fusonidedld wui1 dswandeunig
g3fanazUszaunsaliierdunisduguszneunislussninimaduinAnwisvinaly
Fenderutlalunnfudussneunsegdidedidy aenndosiuuunfnaninuinioy
AguenmagsAa Msvylidn dadeunnin 1w aswgia mailles e wielulad wagdade
9807 WU gnAn guals Sumanetees (Thompson et al, 2018) sandsdadudsuindouuas
nguae Johnson et al., 2017) fiarudululdvislamaniogUassasonissniunures
09Ans Aaiudsasulddn dadvaninuindeunisuonnisgsfaludiuniaidios isugha
ngviane §aeu uagdauandeu Sunumddglunisdaaiuanudladugusznounis
Tnslanizegadslungunatueisiu z
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1. Usgnaunisluewianlidraviduvuialag auinnats auingausiuia
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AR YD NSMARTIA 20 T LasugAagnisiauii gy (BCG Concept) wie
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